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As we know a lot of women go through very hard situations in life. From
leaving an abusive husband to getting out of prison, all these women
have one thing in common. They are starting again.

And that new beginning can be really scary and overwhelming. Even
though freedom or turning things around can be exhilarating, it’s also

very difficult and most times women have to do this on their own, or
with little help.

With that in mind, AVON wants help when women decide to go again.




YELLO

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat.
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Systemic - Lack of
injustice representation

A world not
designed with
them in mind

Access to
quality
healthcare
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66 A defiant deed has
greater value than
unnumerable
thousands of words. %

- Emmeline Pankhurst



Holly Brockwell € @holly - Jun 3
Your annual reminder that companies only pretend to support LGBT rights
when and where it suits them. #PRIDE #PrideMonth
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Via: reddit.com/r/mildlyinfuri...

Cisco @

Cisco Middle East @

-

Lenovo @

MIDOLE EAST

Bethesda @ Bethesda Middle East @

O 8 T 151 Q 423 T






AVON N AVON
EXPERIENCES . 7 SERVICES

AN
;;f“ . —— b
V20X 92 3 .




ENDURING ICON

Create long-term brand & sales growth

COMMERCIAL TRIUMPH

Create sustained sales success

BRAND BUILDER

Improve brand health

IMPACT

SALES SPIKE

Create short-term, temporary sales growth

COMMERCIAL

BEHAVIOUR BREAKTHROUGH

Change consumer behaviour

AN ANUAEH 2 2 A hierarchy of the 6 main

Over-acheive on campaign metrics tvpes of effects that creative
marketing produces, from least
to most commercially impactful.
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N A NUTSHIELL

AVON want to help women that are starting over,
supporting them as they come from vulnerable situations.

16
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ALL AROUND
THE WORLD,
WOMIERNS

Make up 70% of the world’s poor

Earn 24% less than men
Are twice as likely to be illiterate
Do up to 10x more unpaid work

Comprise 85% of domestic abuse victims

Are more likely to suffer the negative
impacts of climate change

18
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AVON
S@NSURANCE

Health insurance made by women for women

Globally women have less protection,
less investment from governments,
are less employable, have more family
responsibilities, have less personal
capital and disposable income,

have less infrastructures that cater

to their needs...

For women, changing their
circumstances isn’t just difficult.
It’s usually downright impossible.

But even so, many women do it.
Many women decide to have another go.
And start again.




AVON
HEALTHY STARTS

Health fund made by women for women

Globally women have less protection,
less investment from governments,
are less employable, have more family
responsibilities, have less personal
capital and disposable income,

have less infrastructures that cater

to their needs...

For women, changing their
circumstances isn’t just difficult.
It’s usually downright impossible.

But even so, many women do it.
Many women decide to have another go.
And start again.







RIONA WIILIL
WIE
DO TRHIS?

By creating the first global health fund dedicated to vulnerable
women who are taking steps to change their lives.

32
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AV$N
NSURANCE

Health insurance made by women for women

Unfortunately health insurance is still a privilege and
not accessible for a lot of people. And health is a huge
concern for women, especially when they are in more
vulnerable situations.

AVON wants women to feel more than beautiful, AVON
wants women to feel good, healthy and confident.

And that’s why we’re launching the first health
insurance in the world made by women
and for women.
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HEALTHY STARTS

Health fund made by women for women

Unfortunately health insurance is still a privilege and
not accessible for a lot of people. And health is a huge
concern for women, especially when they are in more
vulnerable situations.

AVON wants women to feel more than beautiful, AVON
wants women to feel good, healthy and confident.

And that’s why we’re launching the first health
insurance in the world made by women
nnd for women.
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RIOW PO WIE SUARIT
1O FUND [7®

And that’s why we’re launching the first health insurance
in the world made by women and for women.

@® AVON creates a range of basic products,
that you apply every day in the morning,
to help you start another day with the care
that you need.

@® This range of products is available to buy
online, and
50% of the money goes to the AVON
Health Insurance fund.
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AVON
HEALTHY STARTS

Health fund made by women for women

ROW PO WIS SUARIT
1O FUND [7®

And that’s why we’re launching the first health insurance
in the world made by women and for women.

@® AVON creates a range of basic products,
that you apply every day in the morning,
to help you start another day with the care
that you need.

@® This range of products is available to buy
online, and

50% of the money goes to the AVON
Health Insurance fund.
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A BEAUTIFUL
INSURANCE .

Avon’s health insurance to help
vulnerable women might be the biggest
revolution in the future of beauty.

AVON
?NSURANCE
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Avon’s CEO on exciting brand
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Health insurance made by women for women

YOW DO
WE DO (TP

We pull together a team of renowned feminist
economists and healthcare praticioners, to help us
create this fund.

we’ll keep it real and relevant, focused on women’s

issues first and foremost (can we, for example, have ol S
the most comprehensive gynecologist coverin the il 5.
world, helping with things from perimenopause dnt v

symptoms to screens for ovarian and
cervical cancer?)
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Health insurance made by women for women

YOW DO
WOMERN APPLY?

The benchmark is to make this a global insurance for
all vulnerable women who are starting their lives again,
but we’d probably need to choose one country and one
group of women to start off with.

Also, we’re not trying to replace other health insurances.

So this shouldn’t be a “forever solution”, just an aid whilst
you “get back on your feet”. We should aim for people

to get their own health insurance, as soon as they

are able to.

We can either work with specific organisations/
charities that will help us make this insurance available
for women who fit the criteria (say Shelter for Homeless
people) or allow women to see if they are eligible to be
covered by filling an online/ brochure questionnaire.
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Health insurance made by women for women

How do we leverage the
power AVON, our reps and
customers to help fund it?

BASCS [FO[
B/ASIC H=ALITTR]

We’'ll rebrand some of our basic products for
the The Fresh Start Collection

Products you use everyday to take care of yourself,
that help you start your morning right, like moisturisers,
cleansers, sun cream, one of the Adapt moisturisers,
maybe even some makeup essentials.

50% of this products goes directly to fund AVON’s
health insurance.




Av O N Shop Bestsellers New  About Avon Rep Login Find My Rep

You can sign up for AVON insurance

To find out mare go to our new Insurance Page
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Av O N Shop Bestsellers New  About Avon Rep Login Find My Rep

You can sign up for AVON insurance
To find out more go to our new Insurance Page
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Health fund made by women for women
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VOGLUE

FASHION BEAUTY ARTS & LIFESTYLE RUNWAY NEWS VIDEO VOGUE SHOP

VIEWPOINT

Beauty

Is nothing
without health,
says AVON

Avon’s CEO talks about exciting brand expansion -
the creation of the first health insurance
by women, for women.

BY ELAYE ABIDDE

12 AUGUST 2021
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AV$ N S U R A N C E FORWOMEN WHO WANT MORE FROM THEIR WORLD

Health insurance ma de by women for women f l71 Y [ YS T
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for vulnerable women L/ !
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FEMALE INCARCERATION

SATCH ME STER
INTIOIMY
EENRIESSIEREEDOMs

A lot of women completely lose
her sense of self in prison.

SR =T

L

Poor mental health and depression are rampant. When
they leave prison, more often than not the without
a job, some without a family. \\

AVON helps them face the outside world with new
confidence, from the moment they step out.

We’re going to offer them a health insurance that can

help them deal with mental disorders, anxiety and any N\ g
condition they might suffer. \ - =l

| Lo
And we’re also going to offer them the AVON nsurance '" )

Collection, so they can immediately start taking better
care of themselves. So they can step out feeling more
confident and more hopeful.

93




5 WATCH ME TAKE ON THE

DEVADINES]]

DGO RS IR
ONEARGNE

It’s easy to see makeup and beauty as
something superfluous, but the truth is that

it can be a weapon of defiance and self-
expression. It can change how you feel about
yourself and even the world.

After seeing this video
(https://www.youtube.com/watch?v=ppplOhy-TnO)
we thought... what if AVON could celebrate women who
escape one of the harshest dictatorships on earth,

by sending them selfcare packs when they cross the
border?

The same care packs that fund the AVON Health
Insurance, which these women can also access, so
they can be safer and more healthy in their journey
freedom.

o4




IIDIEVAN2.



2

DFA




N A NUTSHIELL

AVON’s world-beating technology applied to a real world
problem that affects women everywhere.
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One in every five women will
be affected by it in her
lifetime. And only 1.7%
of rapes ever convicted? .

*UK data only; &



AVON

LETS TALK
INEE U
RIARE

And it’s a vicious cycle

When rapes aren’t convicted, wome
see justice. ‘

And when women don’t see justice, the
don’t believe in the system.

When women don’t believe in the sys
more crimes go unreported.




THERES MARNN
RIEASORS SO MAINN
RUARIES [DORFT GIET

PROSECUTTED,

One of which is the backlog of testing of DNA evidence
(known as ‘rape kits’) due to lack of funding or staffing
in police crime labs




rapists and prevent more crime. ff

However, there is a huge backlog |n1t'e

this evidence.

It is estimated that in the US there are 100,000
kits that haven’t been sent to labs yet. Tl
rape kits remaining untested for up to
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It'is estimated that in the US there are

o

100,000 untested kits that haver’t been
sent to labs yet. There are cases of rape kits

F

remaining untested forupto20years. . .
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around 115000 untested sexual assault kits.. ..
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AVON'’s Sed ut perspiciatis unde omnis iste natus
error sit voluptatem accusantium doloremque
laudantium, totam rem aperiam, eaque ipsa quae
ab illo inventore veritatis et quasi architecto
beatae vitae dicta sunt explicabo.
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There are no other crimes where we willingly
destroy evidence before understanding its full
meaning and value.

Delayed rape kits are one of the many factors that
contribute to survivors feeling ‘lost in the system’

Findings from social listening and survivor community:

© Rape kits CAN return results in less than a week- if the resources are there
@ Rape kits alleviate some of the trauma for survivors when re-telling their story; kits can speak for survivors

@ One of the major factors slowing labs down is inability to find somewhere to outsource kits to

Where could AVON adopt a different policy to rape kits?

©® Maintaining kits of survivors who haven’t yet reported to their assault to the police: in cases where an
survivor hasn’t gone to the police, most labs dispose of their kits after 6 months. This lessens the chance of
success for survivors who decide to press charges years later - many don’t feel ready to do so for years

@ Giving survivors timelines/updates of how far along their kit is in the testing process, preventing survivors
feeling ‘lost in the system.” The majority of survivors don’t hear about their test once it goes to alab

@ Same policy across the board (where possible): the policies and wait times of labs in different states of the
US varies significantly
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AVON .

AVON
LEND-A-L
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AVON has state-of-ii'\e-ar.t laboratories -
where they develop their pqte|i1ted skincqre
formulas. We c:ould dedlcate pFrl-clf our C’
labs to forensi an

analyse rape k|£.

= =i

We could partner with women’s refuges to assist women. .
who have been raped and use our product development e T .
labs to process the backlog of rape forensic tests. | | k




M
LEND-A-LAB

Giving hope back to women

./

PRINT AD

A manifesto in the form of a letter to
governments, asking them to get on board
and let us help.

[We want the copy for this ad to be on the
front of an evidence bag. Inside the bagis a
test tube.]

We could partner with women’s refuges to assist women
who have been raped and use our product development
labs to process the backlog of rape forensic tests.

68

LEND-A-LAB

ANOPENLETTER FROM
AVON TO THE GOVERNMENT
LET US HELP.

We know that despite all police efforts,

there’'s a backlog in rape evidence
testing. Kits like these are left sitting
on shelves, sometimes for years.
We know that hundreds of thousands
of women are left waiting, disbelieved.
We know that hundreds of thousands
of rapists are walking free.

That’s why we’'re giving you our labs.
We're dedicating part of our
innovation labs to be used by

forensic scientists who can
process this evidence.

So let us help.
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Giving hope back to women

./

AN INSTRUC

TIONAL GUIDE ON WHAT

TO DO IF YOU HAVE BEEN RAPED.

Both pages for
copy in the mic

The magazine i
want this to be
flicking throug

the magazines could be blank, with the
dle of the right hand page.

s all very busy and sales-heavy, so we
an arresting moment of quiet when
1 the pages.

AVON

INCASEOF /&<
EMERGENGY  :iue

This may be an unexpected page in a brochure, but at
AVON we are dedicated to the safety of women. It’s why
we’re using our labs to help the police solve rape cases.
It’s also why we’ve partnered with (charity) so you know
what to do if you’ve been raped.

Trust yourself. It is not your fault.
Nothing you did caused this to happen to you.

Find a safe environment. Get away from the attacker and
contact someone you can trust.

Don’t have a shower. Or wash your clothes. Or brush
yvour teeth. You have evidence that is crucial in putting
the attacker behind bars.

Seek medical attention. You may be injured, even if you
can’t see it and may need preventative medication.

Write down everything you can remember.

Report your case to the police. This is your decision to
make, but we recommend that vou do.

We hope you never have to use this information, but the
reality is that 1in 6 women in the US already have been
sexually assaulted. We’re fighting for their cases to be
solved by helping process evidence.
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Giving hope back to women
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lfl"@ﬁ: (leli\'ery Lorem ipsum dolor
l()[‘ S]\ \.\'eeks sit amet conse

Get the Guardian sent to your
M AG AZINE AD home, with no delivery charge Th e
we’ll partner with women’s charities in each ¢ ual‘ lan

country to provide an instructional guide

on what to do if you have been raped in our Avon lends labs to help the

magazine. police process 100,000
untested rape kits

Maybe both pages for the magazines could ool |~

be blank, with the copy in the middle of the S,

right hand page. ar meths a0 placerat.

a i

® Sed congue posre 1 :
o e I
The magazine is all very busy and ——— —
sales-heavy, so we want this to be an

arresting moment of quiet when flicking

through the pages.
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iiiiiiiiii SCIENTIFICAMER

SCIENTIFIC £
MAGAZINE AD AME RICAN

—

we’ll partner with women’s charities in each
country to provide an instructional guide

;nqgggitniz do if you have been raped in our QI‘E/IQL’J\E,? OSELS
ST
Maybe both pages for the magazines could PR@CEQS RAPE

be blank, with the copy in the middle of the : \"/[D]. ._NCE ;,
right hand page. “ R P

The magazine is all very busy and
sales-heavy, so we want this to be an
arresting moment of quiet when flicking
through the pages.

72



M
LEND-A-LAB

Giving hope back to women

./

MAGAZINE AD

we’ll partner with women’s charities in each
country to provide an instructional guide
on what to do if you have been raped in our
magazine.

Maybe both pages for the magazines could
be blank, with the copy in the middle of the
right hand page.

The magazine is all very busy and
sales-heavy, so we want this to be an
arresting moment of quiet when flicking
through the pages.

VON

IROCHURE 08 2022 ° avon.uk.coms

I_EHD A LAE

Turn to
page 6

for more
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Giving hope back to women
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PRINT AD

A manifesto in the form of a letter to
governments, asking them to get on board

and let us help.

LEND-A-LAB

Gving hape bodk bo momen

| —

Dear L'Oreal,

AN OPENLETTER FROM
AVON TO THE GOVERNMENT
LET US HELP.

In France, there are currently --- untested
rape kits. That means there are --- victims of
rape who are waiting for justice.

Only 19 of rape cases lead to prosecution.
The most common reason for a case not
leading to prosecutionis a lack of evidence.
Evidence that is sitting around in police sta-

tions and labs. ‘\-\x

At Avon we're dedicating a part of each of
our labs globally to the forensic testing of e ————

sexual assault evidence.

As a fellow brand that stands for women,
we're asking you to lend your labs to the
cause. Inthe last year we've processed ---.
With your help, we could get justice for
thousands more women.

f"/ And in exchange we want to give you a spot
7 in our magazine. A magazine that is the
most read magazine globally.

Il--‘'"--.,_,_..----""".-...-.-.
Call us.

AVON

| I

LOPE
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Giving hope back to women
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MVA

we’ll first partner
with a government

in one of our local
markets that wants to
collaborate to solve
the problem of the
untested kits.

Then we’ll open up the
conversation, around
the many other
reasons so many
cases go unsolved.
Including establishing
an AVON support

KNG AVOR] [FAMOUS
i 5 /A

The partnership will As momentum

be released to the gathers pace, we’ll

press, garnering publish emotional

positive PR in our local accounts from

market and beyond. survivors on how they

Wwe’ll release a plea are coming to terms

to governments with what happened

worldwide and rival to them as a result of

cosmetics companies DNA evidence that
to join us in our plight helped bring their
to clear the backlog. attackers to justice.

network for survivors
that decide to take
their cases forward.
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WHAT WE KNOW NOW WHAT WE NEED TO FIND OUT
Much of UN data does not Where are the data gaps? Where can
account for women. we help?

Are the UN up for a colab?
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Introducing the g
data gap... ||

deemed less important than men.
As a result;much of UN data simply
does not account for wome at all.

Data that regularly mf%rms
decisions that affect millions of -
people everywhere, every day,
including women.

y
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Volumes of UK published content about data gaps 2014 - 2020

+ 182%
+ 233%
Gender @
Health @
S I
Violeexnucoe ¢
+ 82%

2014 2015 2016 2017 2018 201e 2020
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These surveys will focus on current women’s
experiences for example how safe women feel
walking home alone at night, or how they feel
certain products can better cater to them.
Women who contribute become official AVON
citizens.

@
WOMEN'’S DATA ,‘
’,o’
¢
.
.
B
.
N




g.THE POW‘E?-‘e

]f;’-’xm:r

W:s*'

“‘?

H. ;‘ '
\

,g‘\/e#l‘ie’m CLAeqr ag

| whlcf'ﬁ/they canc
C e. *¢ A
.--v_:; My r"



The surveys will be very simple. Since there’s such a data gap in every aspect of
The physical form can be torn women’s lives, we will categorise each topicinto 4

out of the catalogue and sent to different groups:
AVON.

Each topic will be represented by a different colour.




Health AVON

Questions about your medical prescriptions

Neither
satisfied nor
dissatisfied

Sed ut perspiciatis unde
omnis iste natus error sit O O Q @ O
voluptatem accusantium?

Very satisfied Satisfied Dissatisfied Very Dissatisfied

SEPTEMBER 20

L
-

Sed ut perspiciatis unde - : .
omnis iste natus error sit O @ Q O O . p o L
voluptatem accusantium? . Ty S I\ 14 ()
. 45 {

\

Sed ut perspiciatis unde | G I) [1) \
omnis iste natus error sit O O O @ O 3 - ;

voluptatem accusantium? . :

YOU

Sed ut perspiciatis unde
omnis iste natus error sit O @ O O O
voluptatem accusantium?

o

s oo 0 e O 0 LETS UNIT
TO CHANGE
THE WORLD

ANMA RN\ - ¥ —
AN ~
S R A R R WY




Product/Services

How comfortable do you feel in your car?

Neither
satisfied nor
dissatisfied

Sed ut perspiciatis unde
omnis iste natus error sit O O O
voluptatem accusantium?

Very satisfied Satisfied

Sed ut perspiciatis unde
omnis iste natus error sit O @ Q
voluptatem accusantium?

Sed ut perspiciatis unde
omnis iste natus error sit O O O
voluptatem accusantium?

Sed ut perspiciatis unde
omnis iste natus error sit O @ O
voluptatem accusantium?

Sed ut perspiciatis unde
omnis iste natus error sit O O @
voluptatem accusantium?

2SS A AN\ W WY

————

AVON

Dissatisfied Very Dissatisfied

O,

O

O

O

Environmental

How safe do you feel walking home at night?

Very satisfied Satisfied
Sed ut perspiciatis unde
omnis iste natus error sit O O
voluptatem accusantium?
Sed ut perspiciatis unde
omnis iste natus error sit O @
voluptatem accusantium?
Sed ut perspiciatis unde
omnis iste natus error sit O O
voluptatem accusantium?
Sed ut perspiciatis unde
omnis iste natus error sit O @
voluptatem accusantium?
Sed ut perspiciatis unde
omnis iste natus error sit O O
voluptatem accusantium?

Neither

satisfied nor
dissatisfied

O

O

AVON

Dissatisfied Very Dissatisfied

®

O

O

O




Social

Questions about your relationships

Sed ut perspiciatis unde
omnis iste natus error sit
voluptatem accusantium?

Sed ut perspiciatis unde
omnis iste natus error sit
voluptatem accusantium?

Sed ut perspiciatis unde
omnis iste natus error sit
voluptatem accusantium?

Sed ut perspiciatis unde
omnis iste natus error sit
voluptatem accusantium?

Sed ut perspiciatis unde
omnis iste natus error sit
voluptatem accusantium?

Very satisfied

O

O

O

O

O

Satisfied

O

®

Neither
satisfied nor
dissatisfied

O

O

2SS A AN\ W WY

————

AVON

Dissatisfied Very Dissatisfied

®

O

O

O

Your Results

AVON

HOW YOUR RESULTS COMPARE
TO WOMEN AROUND THE WORLD

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

(' RE INTHE TOP

Lorem ipsum dolor sit amet, consectetur adipisS€ip
do eiusmod tempor incididunt ut labore et dolo
aliqua. Ut enim ad minim veniam, quis nostrud e
ullamco laboris nisi ut aliquip ex ea commodo ¢

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat.
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The flag is made up of the 4 colours of each subject of the survey.
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AVON

URNIITED STATES ©[F ®

: Get the government to use our data
to bridge the gender data gap!

WOMEN'’S PETITION

350Mhave signed. Let’s get to 500M!

AVON has 5 million reps,
that’s a lot of collective
female influence.

As a potential bonus publicity push
AVON could set about organising the
world’s biggest petition, calling on
the world’s governments to act on
AVON'’s findings.

0 Sign this petition
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e BRINGING WOMEN =~

News Analysis: A

thange forwomen. . UINDER ONE FLAG .

1
Jo

Jim McGovern

“We are debating
measure at an a
scene, and we w
if it weren't for t
the United Stat

News Analysis: A
to a Presidency

F.B.l. Urges Police Chiefs Across US. More Arrests Made Amid New Calls
to Be On High Alert for Threats _-g; D

These 10 House Republicans voted tq

for Investigation of Capitol Attack impeach President Trump.




VOGUE (ONLINE)
February 12,
Audience: 11,909,000

HOW DATA CAN CHANGE
“ovoroLiAaN. THE FUTURE FOR WOMEN

Avon are working with the UN to make a real difference

by STEFF YOTKA

A survey worth completing:
Meet the badass Avon reps using
Data to change the world.




The women projecting their
voices on the world stage with data.
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We launch a global Our women become Months later our AVON continues to

cry (starting with part of a global whitepaper drops. work with the UN to
our reps), for women community, able Crashing into provide important
everywhere to come to input their ideas headlines around data and analysis
forth and join us and opinions via the world. Key and put pressure on
as a citizen of our ongoing dialogue and citizens (AVON reps) change makers to
United States of . moderation that will are interviewed address women’s

All they have to do later be incorporated as advocates for iIssues quicker and

Is is volunteer their into our analysis. the report and its more effectively than
data via a quick and recommendations by ever.

anonymous survey. global news outlets.




WHAT WE KNOW NOW WHAT WE NEED TO FIND OUT
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LOOK AT ME NOW

Transitioning from Male to Female includes
using hormones and treatments that affect
people’s skin and appearance.

AVON want to acknowledge this issue and
use their knowledge of beauty to curate
beauty routines for Trans Women at every
point of their transition.




AVON
BORNNICIEE

RANSIWIOIMEIN

“WATCH ME BE WHO | WAS BORN TO BE.
WATCH ME NOW”

The first makeup and self care kit and range made and designed
specially for trans women.

Trans women usually wear a lot of makeup. Whether it’s because they
want to look more feminine or because they use makeup as a form of
expression, we’re talking about a target that buys a lot of makeup and
talks a lot about makeup.

And even so, there’s no global beauty brand creating products
specifically for them. Yet.

AVON launches “Born to Be” - a new makeup range targeted to trans women,
with product innovation bespoke for their needs (for example, a Beard-bye
corrector, that gets rid of beard shadow and helps weaken the hair follicle
with every application)

Because beauty won’t be completely democratic until all women feel
like beauty is for them and women won’t stop being invisible until
all women are given a chance to shine.

110
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THE ‘NEW YOU’ COLLECTION
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AVON will dedicate a months
brochure to create a magazine
specifically for Trans Women.

The magazine will be separated
into chapters that show how to
use the products at each pointin
your transition.
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AVON
INVAISIBWERVOMEN

AVON GIVES THE STAGE TO
THE MOST INVISIBLE OF WOMEN
- BY MAKING THE VISIBLE, INVISIBLE.

By translating something you
can only see, into something
you can also sense.







AVON
INVAISTEWERVOMEIN

AVON creates

THE SMELL OF COLOURS,

the first universal translation
of colours into smell.

This is about taking one sensorial input (vision) and
swapping it for another (olphat), instead of just trying
to explain rationally what colours look like to someone
who can’t see them.

we’ll launch it with our best selling lipstick range,
encouraging non-sighted and even sighted women to
explore beauty and self expression in a much freer and
fun way - by engaging one of our strongest senses.

And, of course, these lipsticks will come with new
adaptive packs.

W,l'\‘




AVON
INVISIEWERW@MIEN

NEWS

Home Coronavirus Brexit UK World Business Politics Tech Science Health More~

World Africa Asia Australia Europe Latin America Middle East US & Canada

AVON:
THE FUTURE

“ "), 1S INCLUSIVE

In a bid to push the beauty and self-care industry

into true democratisation, the beauty giant AVON
makes the visible invisible, with new universal

language: THE SMELL OF COLOURS




AVON
INVAISIBWERVOMEN

AN INCLUSIVE REVOLUTION

To kickstart this, we’ll open pop-ups in key cities
where people can smell each lipstick colour
and even help us choose smells for some of the
colours.

After that, we’ll use these scents on every pack
and product, so people can identify them, whether
or not they can see colour. (scratch and smell).

we’ll also make all the smells we create open
source - so any other brand (be it make-up,
clothes, even homeware) can use exactly the same
scent/colour combination. So we can create a truly
universal language of smell.
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our 25 shades will have their own identifying
scent, like this pink here. Wanna experience
pink like never before? Just scratch and smell
this page.

A universal translation of colours into scents,
for all our Power Stay range. From now on, all

can be very rational. Without engaging their
AVON is launching THE SMELL OF COLOURS

SMELL THIS PINK
For non-sighted people, colour choosing

to choose what you’re drawn to?
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SMELL THE RAINBO
again (because someone they trust told them
it looks good on them). Imagine not being able

to choose what you’re drawn to?
pink like never before? Just scratch and smell

for all our Power Stay range. From now on, all
our 25 shades will have their own identifying
scent, like this pink here. Wanna experience
this page.

AVON is launching THE SMELL OF COLOURS
A universal translation of colours into scents,
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we’ll also create special pages in our brochure,

to tell people about this initiative and release this
new colour/smell translation, for even the sighted
to enjoy. Who knows, maybe the scent will change
yvour mind and you order a different colour for the
fun of it?

And we’ll also have sensorial and poetic smell
description in alt text, on our website and
instagram, so people can still choose by smell
and recognise their choice, when they get their
products at home.

This commitment will go beyond this range -

we’ll work with blind influencers to bring their
knowledge and their input into our continuous
development of the beauty and skincare industry.




